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Creative Director

LEADING BRAND STUDIOS, VISUAL IDENTITY & CREATIVE SYSTEMS FOR TECH, DEVELOPER & ENTERTAINMENT BRANDS

Creative Director with 15+ years of experience leading brand studios and multidisciplinary creative teams across technology, entertainment, gaming, agency, and in-house environments. Skilled at designing brand and product-facing creative experiences, brand strategy, and product narratives into clear creative direction, and at building scalable visual identity systems, guidelines, and creative processes that let a brand travel consistently across teams and channels. Known for protecting team focus, raising the creative bar, and partnering closely with brand strategy, marketing, product, events, and executive stakeholders without over-directing the work. Experience includes creative leadership for major brands and IP including Microsoft, Google, AWS, Dell, and Minecraft, Magic: The Gathering.

CAREER HIGHLIGHTS 
Brand Studio Leadership & Creative Direction: Led creative strategy, brand expression, visual design, motion/video, and campaign development for B2B and B2C technology clients, including Microsoft, Google, AWS, and Dell, translating business and product priorities into clear creative direction.

Cross-Functional Brand Partnership: Partnered closely with marketing, product, events, and partner stakeholders to align creative direction with brand strategy and business needs, ensuring the Minecraft brand showed up consistently across promotions, events, and partner IP activations, including Nerf and My Little Pony.

Scalable Brand Systems & Visual Identity: Built brand guidelines, templates, and creative systems, alongside game engines, motion capture, and AI workflows, that let visual identity travel consistently across teams while scaling production to 150 video projects annually.

Creative Team Leadership & Talent Development: Led and coached multidisciplinary creative teams of up to 20 designers, artists, illustrators, video editors, and motion designers across remote, in-house, agency, and production environments, setting direction and raising the bar while preserving each team's autonomy and creative energy.

AREAS OF EXPERTISE 
Brand Studio Leadership • Creative Direction • Visual Identity Systems • Brand Guidelines & Style Guides • Executive & Stakeholder Partnership • Creative Strategy • Campaign Creative • Cross-Functional Collaboration • Talent Coaching & Development • Motion/Video Direction • Presentation & Executive Storytelling • External Agency & Freelance Direction • Creative Operations • Developer-Authentic Brand Design • AI-Assisted Workflows

PROFESSIONAL EXPERIENCE
Consulting Creative Director • LEVIATHAN GAMES • Seattle, WA • Jan 2025–Present
Leads creative strategy, art direction, campaign assets, and partner materials for gaming and entertainment clients.
· Gaming, Entertainment & Campaign Creative: Lead creative strategy, art direction, and campaign assets for gaming and entertainment clients across launches, activations, investor materials, and partner-facing creative.
· Omni-Channel Visual Direction & Stakeholder Management: Shape visual direction and multi-channel creative for 8 gaming studios, sorting signal from noise and managing stakeholder expectations to strengthen storytelling, partner engagement, and market visibility.
· Investor & Partner Creative: Developed creative strategy, presentation materials, and visual assets for prospective clients, partners, and investors, supporting a successful $3M venture capital raise.

Senior Art Director • FORMOSA INTERACTIVE • Seattle, WA • Jul 2022–Jan 2025
Led Minecraft creative across promotional, event, commissioned illustration, partner IP, live service, and product.
· Entertainment IP & Minecraft Art Direction: Directed Minecraft promotional, event, commissioned illustration, and consumer product creative for live service releases and partner IP activations, including Nerf and My Little Pony.
· Brand Systems & Visual Consistency: Built guidelines and visual systems that improved creative consistency across Minecraft workstreams, internal teams, remote creatives, and external production partners.
· Creative Team & AI Workflow: Led 20 remote creatives while managing commissioned illustration and contract artists across 20+ projects annually; incorporated AI workflows using Midjourney, Adobe Firefly, Dall-E, Claude, InVideo AI, and Meshy 3D, that increased creative output by 25%.

Creative Director • ALLYTICS • Redmond, WA • Aug 2018–Jul 2022
Directed brand expression, campaign creative, motion/video, and digital content for B2B and B2C technology clients.
· Consumer Tech & Integrated Campaign Creative: Led creative strategy, brand expression, visual design, motion design, and campaign development for 25 technology clients, including Microsoft, Google, AWS, and Dell.
· Motion/Video Direction & Production: Directed high impact videos and promotional content from concept, storyboarding, lighting, filming, and final edit through campaign deployment for 30+ campaigns annually.
· Product Marketing & Visual Storytelling: Collaborated with product and marketing teams to translate complex technologies into compelling visuals, campaign assets, and storytelling.
· Creative Team Leadership & Production Scaling: Managed and mentored 15 graphic/motion designers while implementing A/V equipment, remote video capture software, and motion capture that enabled up to 150 video projects annually.

Marketing Art Director • BIG FISH • Seattle, WA • Apr 2016–Jun 2018
Directed mobile marketing creative, paid media assets, playable ads, commissioned illustration, and motion content.
· Mobile Game Marketing Creative: Created in-game assets, marketing creative, user acquisition materials, and campaign assets for casual and casino mobile games across multiple titles and paid media channels.
· Performance Creative & Playable Ads: Recognized by Google for pioneering HTML5 playable ads that improved user acquisition performance by 30% YoY.
· Paid Media Creative & External Partner Direction: Partnered with media strategists and analytics team to align marketing creative with campaign performance goals while commissioning illustration and motion design from 7 external partners.
· Team Leadership & Campaign Output: Managed a creative team of 12 illustrators, graphic designers, and motion designers delivering 20 multi-channel campaigns monthly, contributing to a 15% increase in engagement and traffic.

Senior Visual Designer • WIZARDS OF THE COAST • Renton, WA • Mar 2014–Apr 2016
Shaped digital product visuals, UX, 3D environments, and creative for Magic Arena/Online, and Wizards Play Network.
· Magic Arena Product Foundation: Shaped early visual prototyping for the product that became Magic Arena.
· Magic Online & Wizards Play Network Engagement: Led Magic Online visual overhaul and Planewalker Points website redesign, increasing Magic Online engagement/MAUs by 30% and improving retention/engagement by 25%.
· Digital Product & 3D Visual Design: Developed digital product visuals, interface concepts, and 3D environments using 3ds Max, ZBrush, and Unity.

EARLIER EXPERIENCE 
Studio Art Director • GAMEHOUSE • Seattle, WA 
Led art direction, concept development, artist mentorship, 2D/3D asset creation, and outsourcing partnerships across 10 web and mobile game titles, including 3 international production partners.

Studio Art Director • PIPEWORKS SOFTWARE • Eugene, OR 
Directed art operations across 3 simultaneous AA/AAA projects and 5 game titles, building style guides, art bibles, outsourcing pipelines, and team structures that scaled the art department from 15 to 30 artists.

EDUCATION
Bachelor of Arts, Graphic Design • California State University, Chico 
